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Take our OIAA Georgian Bay 
President Challenge and win!
We have hidden a picture of our president and its 
somewhere in the OIAA Georgian Bay Chapter Newsletter.  

It could be anywhere or any size, lurking in a photo or hiding 
in a headline (but it’s not the one on the president message 
page)!  We will hide one in every issue for the 2015-2016 term.

How to enter 
Once you spot on OIAA Georgian Bay Chapter president, email 
Newsletter committee  Pete Carver pcarver@puroclean.ca  & 
Helene Towsley htowsley@hbgrpins.com  and tell us where 
you have spotted “the president”.  Your name will go into a 
monthly draw.  You must be present at the monthly meeting 
in order to redeem your prize 

Prizes 
$25 Gift certificate will be given away during 
the next monthly meeting

Here is what she looks like!           

Can you find her?
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President’s Message

Well everyone, it has 
been two great months 
into my first term as your 
President.  I am having  
fun despite the learning 
curve.  My Executive is 
the best support team 
anyone could ask for and 
they are certainly helping 
to guide me through.  I 
could not be happier 

about our first accomplishment that is 
well underway to becoming  one of our 
greatest accomplishments, our Newsletter.  
Everyone is contributing (Pete & Helene get 
most of the credit) but we need more !

We ask you all to send in your claim stories, 
photos and event updates as well as any 
other items you think will fill our pages to 
the benefit of our members.   

The other areas we are working on over 
the next two years will be,  Education 
for our Members and giving back to our 
community.  

We are putting together some great dinner 
speakers and some ½ day seminars  that 
we are hoping will  help guide you through 
your claims (new and old). Help provide 
you with resources and contacts for 
difficult losses.   Introduce you to members 
in our Association(s)  that can make your 
day to day easier. 

Once we have more information on our 
charity of choice(s) we will report back 
to you the fundraisers and other events 
we will put together.  Hopefully we 
can not only get your support but your 
participation in giving back to our local 
community members and associations 
personally. 

The job of any service provider – 
contractor/engineer / lawyer  to adjuster, 
adjuster to examiner, is to provide their 
expert opinions on the claims we are 
working on, assist in returning our insureds 
back to their pre-accident positions and 
most of all - to help make you look good to 
whomever you are reporting to!

Getting to know your service providers is 
important.  We spend more time at work 
then at home on some weeks and why not 
get to know the experts who are helping 
you (look good to your superiors)

We are working on an event to do just that.  
Wait for the details to follow.

Some exciting events we are all looking 
forward to; November 26, 2015 The Barrie-
Simcoe Insurance Brokers Association 
Christmas Cheer Social; December 4th, 
2015 OIAA Georgian Bay Christmas Party ! 

The committee has a great night planed 
for our annual X-Mas event and if we have 
half as much fun as we did last year, we are 
all in for a great night (and sore feet come 
December 5, 2015)

So send us your stories, jokes and photos 
and good luck finding me in this months 
Newsletter!

Be Safe,

Leslie  J. Guerette 
President
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Monthly Meeting
OIAA GEORGIAN BAY

Thursday March 3rd, 2016

Barrie Golf and Country Club
635 St. Vincent St., Midhurst

Speaker: TBA

Social:	 4-5 pm
Speaker:	5-6 pm
Dinner:	 6 pm

Cost: Members $ 35.40 plus HST = $40.00
Non-Members/Guests $ 44.25 plus HST = $50.00

Payable by cheque or cash at the door

RSVP to Sheri Turner - Doerr Claims Services
705-719-7983 or sheri@doerrclaims.com

RSVP’s must be received by Friday Oct 30th



Page 5
November 2015

Issue #2
Georgian Bay Chapter

www.oiaagb.com

 
 
 
 

 

OIAA Georgian Bay Chapter 

 

Christmas Dinner 
& Dance 

 

 

Friday December 4th, 
2015 

 

Cocktails: 6:30pm 

 

Dinner: 7:30pm 

 

Dance: 9:00pm 
 

Barrie Country Club 

635 St. Vincent St. Barrie 

 

$65.00/person 

(Payable by cheque only) 

 

Cash Bar 

 

Please R.S.V.P. by November 25 to 

Kristin Dusome 

705-549-9994 or kristindusome@winmar.ca 

c/o Winmar 

2 Centennial Drive 

Penetang, ON  

L9M 1G8 
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Speaker Synopsis - November

DEVELOPMENTS IN AUTOMOTIVE LAW
BY MICHAEL BLINICK

Automobile insurance is a very political product with the Ontario Government committed to making 
policies more affordable for all drivers in Ontario.  As a result, there have been a number of recent 
developments relating to automobile insurance in Ontario that those handling these claims must 
be familiar with.  The following are a few of the more significant changes that affect auto claims in 
Ontario:

License Appeal Tribunal

All future disputes relating to entitlement to accident benefits will transfer from the Financial 
Services Commission of Ontario (FSCO) to the License Appeal Tribunal (LAT) on April 1, 2016.  Those 
claiming entitlement to benefits will also lose the right to sue for benefits in Court as there is no 
longer a concurrent jurisdiction between FSCO/LAT and the Courts. 

While much remains unknown about how the LAT will operate, the Rules of Practice of the timelines 
for future actions, we anticipate that this will all become clear over the next few months and 
anticipate that the procedure will closely conform to the recommendations in the Cunningham 
Report. 

Substantive Changes To Accident Benefits In Ontario

The following amendments to the Statutory Accident Benefits Schedule will apply to policies issued 
or renewed on or after June 1, 2016:

•	 Medical, Rehabilitation & Attendant Care Benefit - There is a new standard benefit combining 
medical, rehabilitation and attendant care benefits and limiting potential entitlement to $65,000 
for non-catastrophic claims.  For catastrophic impairment claims, this new combined benefit is 
set at $1,000,000. Additionally, the duration of the benefits for non-catastrophic impairments will 
be five years. 

•	 Non-Earner Benefits - A non-earner benefit will be payable to an insured person who is 18 years 
or older for a maximum period of two years (as opposed to for life).  The initial waiting period 
will be reduced to four weeks. 
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•	 “Catastrophic Impairment” Definition - The definition of catastrophic impairment is revised to 
reflect more current and up to date medical information and now includes new definitions and 
criteria for traumatic brain injuries for adults and children, amputations, ambulatory mobility, 
loss of vision, and mental and behavioral impairments, and introduces a new process for 
combining physical with mental and behavioral impairments.  The new definition also sets out a 
new procedure for combining physical impairments with mental and behavioural ones. 

•	 Professional Attendant Care Benefit Limited to Actual Expenses Incurred - The amount of the 
attendant care benefit payable is limited to the actual expenses incurred notwithstanding that 
they are lower than the monthly amount assessed under the Form 1.

Substantive Changes to Tort Claims 

The statutory deductible for non-pecuniary damages was increased from $30,000 to $36,540 
and will increase annually. As for the application of the deductible, the $100,000 threshold for 
non-pecuniary damages (above which the $30,000 deductible would not apply) was increased to 
$121,799 with this also increasing annually.  The deductible for non-pecuniary damages for Family 
Law Act claimants also increased proportionally

Conclusion

Given the sheer number of accidents that take place in Ontario and the volume of litigation that 
typically ensues, many issues relating to automotive law are fairly well developed and have been 
adequately addressed by either the legislation or the Courts.  Notwithstanding this, the following 
topics were addressed to highlight the challenges and unique situations that sometimes present 
themselves in our files and result in unique challenges for claims handlers:

•	 What is an ‘automobile’; 

•	 When is an individual involved in a ‘motor vehicle accident’ and, therefore, entitled to statutory 
accident benefits or to a defence under an auto insurance policy;

•	 The new laws in Ontario relating to motorists;

•	 The defence of inevitable accident and other unique defences; and

•	 Recent developments in the laws of priority and loss transfer.

With the law and legislation constantly changing, understanding these changes will result in better 
claims handling and will hopefully allow for you to properly and fully manage your personal risk.
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The most important six words: 
“I admit I made a mistake,”

The most important five 
words: “You did a good job,”

The most important four 
words: “What is your opinion?”

The most important three 
words: “Would you please…”

The most important two 
words: “Thank you,”

The most important  
word: “We,”

The least important word: “I.”
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Social Media    So … What’s out there?
I think it is fair to say that the majority of the population knows about, and uses, some type of 
social media in their day-to-day activities.  But, have you ever stopped and wondered exactly what 
is “social media” and how it can be used in our claims investigations?  Can we use someone’s social 
media site(s) to aid in our investigation of an insurance claim, or do we run the risk of legal action 
for invasion of privacy?

What is “social media”?  Dictionary.com defines social media as “websites and other online means of 
communication that are used by large groups of people to share information and to develop social 
and professional contacts”.  Social media is both personal (for individual use) AND professional 
(such as a business), and it is the “what” that someone, or a business, puts on their site that we, as 
claims professionals, want to know.

So, what social media sites are out there?  According to Social Media Today’s “The World’s 21 Most 
Important Social Media Sites and Apps in 2015”1, people are always looking for ways to connect, 
network, and promote with each other, and these are the top sites globally:

•	 Twitter (www.twitter.com) – one of the simplest social media platforms to sue, messages, or 
“tweets”, are limited to 140 characters or less; registered users can send and receive, while 
unregistered users can only view

•	 Facebook (www.facebook.com) – considered synonymous with “social media”, this is the 
preeminent sites where you will find friends, colleagues, and relating sharing personal details 
and events, photos, and links, with many businesses promoting their product or brand on the 
site

•	 LinkedIn (www.linkedin.com) – one of the leading sites geared towards business, where an 
individual can promote themselves, network, post their resume, and look for a job

•	 Xing (www.xing.com) – more geared to professional networking and recruitment on the global 
stage

•	 Renren (www.renren-inc.com) – China’s largest social platform, popular with the “younger 
crowd” as it is similar to Facebook

•	 Google (www.google.com or www.google.ca) – search engine to find pretty much anything – just 
type in what you’re looking for, and various sites will come up

•	 Google+ (www.plus.google.com) – combines the best of Facebook and Twitter into one site

•	 Disqus (www.disqus.com) – pronounced “discuss”, is more of a social engagement platform than 
social media; and is a service tool for web comments and discussions

•	 LinkedIn Pulse (www.linkedin.com/pulse) – allows users to post articles and discussions, and is 
the perfect medium to share new ideas

•	 Snapchat (www.snapchat.com) – a video messaging app for your mobile phone, you can take 
a picture or video add text, and send it to recipients for a set amount of time after which the 
photo or video will delete itself and be removed from the company’s servers – recipients see it 
for a short time, then it’s gone

•	 Tumblr (www.tumblr.com) - is a microblogging platform and social networking website founded 
by David Karp and owned by Yahoo! Inc.  The service allows users to post multimedia and other 
content to a short-form blog
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•	 Pinterest (www.pinterest.com) – for the do-it-yourself crowd, you can share pictures, creative 
thoughts, and before-and-after pictures of projects that viewers can “pin”, save or duplicate

•	 Twoo (www.twoo.com) – originating in Belgium and geared to the under-25 generation world-
wide, individuals can post pictures, personal updates, and play online games

•	 MyMFB (www.mymfb.com) – a Muslim-oriented social networking website launched in May 2010 
in response to a controversial group on Facebook entitled Everybody Draw Mohammed Day and 
Pakistan’s block of Facebook in response; its goal is to connect individuals of the Muslim faith

•	 YouTube (www.youtube.com) – a popular video-sharing site for anyone and everyone 
(numerous celebrities started their fame and fortune here, such as Justin Bieber); with videos of 
every topic imaginable. There is less opportunity for an individual to claim a breach of privacy if 
they, themselves, posted the video, as the site is geared to public viewing

•	 Instagram (www.instagram.com) – quick, convenient connection between the camera on your 
smart phone and all your social profiles (Twitter, Facebook, etc) for sharing of photos and 
comments

•	 Vine (www.vine.co) – usually found as a phone app, allows users to share and view brief video 
clips

•	 WhatsApp (www.whatsapp.com) – allows users to send text-style messages to anyone else 
using this app, without having to pay data charges

•	 vk.com (www.vk.com) – the largest European social media site, and is the Russian equivalent 
of Facebook (profiles, messaging, games, etc) – users can enter both personal and professional 
information about themselves

•	 Meetup (www.meetup.com) – organizes local groups around specific interests (ie: music, art, 
cooking, etc)

•	 Medium (www.medium.com) – social engagement site for those seeking information on “how-
to” from experts

I have accessed Facebook, Twitter, YouTube, and LinkedIn in claims investigations, and have found 
videos and photos of individuals performing the very things they say they cannot (like racing dirt 
bikes while supposedly in traction).  But, before you use any social media site as part of your claim 
investigation, keep in mind that what you see, may not always be real; and that what an individual 
may have posted, is what they what everyone to think is going on – photos of them basking in 
the sun while sitting on the beach in the Bahamas sipping a Pina Colada when they say they are 
completely incapacitated and cannot move, may seem like “good evidence”, but it may actually be 
only a snapshot of a specific moment in time and not a true representation of their everyday life.

If you find what you believe is “good evidence” on any social media site, consider it in conjunction 
with the other evidence you have gathered during the course of your investigation; do not use 
it as the defining factor in your decision on a claim; and consider seeking a legal opinion about 
its validity and legality, because if you plan to use it as “evidence” to support your position on a 
claim, then it is discoverable in litigation.  There is case law in all jurisdictions about the validity and 
legality of social media, and seeking a legal opinion about using the “good evidence” you may have 
uncovered is a sound plan.
1 http://www.socialmediatoday.com/social-networks/2015-04-13/worlds-21-most-important-social-media-sites-and-apps-2015 

Thanks Teri Mitchell for the submission
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DKI Pheasant Hunt
The annual R&F Construction Inc – DKI Pheasant 
Hunt took place this year at MTM Conservation 
Association Pheasant Grounds in Tiny Twp 
on Oct 9 2015.  It is attended each year by a 
mixture of insurance industry personnel, along 
with numerous hunting friends of the R&F 
family.  Each year 16 hunters head out into the 
Pheasant grounds watching intently as the dogs 
sniff out the birds throughout the fields.  On 
average 50 birds are harvested and this year’s 
date of the event was overly special as it was 
the Friday before Thanksgiving, and what better 

way to go into a Thanksgiving meal, but to come 
with a fresh bird in hand.  The management 
team at R&F Construction Inc would like to 
thank the fine folks at the MTM Conservation 
Association for their gracious hosting over the 
years – especially Eden and Lee.
If anyone is interested in attending as a 
hunter and would like to get on the waiting 
list to for a future event (as it is limited to 16 
participants), please contact Trevor Walker at 
R&F Construction Inc – DKI for more details.

An insurance adjuster, a teacher and a masseuse were in a fishing boat together. All of a sudden, 
their boat hit a rock which tore a large hole in the bottom of the boat. To their chagrin, the trio 
quickly discovered that the life raft was only large enough for two occupants. A beautiful tropical 
island was within sight, but the water around them was infested with man-eating sharks. 

While the teacher and the masseuse were discussing options, the insurance adjuster just dove 
into the water and began swimming towards the island. Relieved, the other two got into the raft 
and paddled away.

The two eventually reached the island shore and were shocked to find the insurance adjuster 
sitting in the shade of a palm tree sipping milk from a coconut shell. “How in the world did you 
get through all of those sharks?” they wanted to know.

“It was easy”, he replied, sipping from the coconut, “just old-fashioned professional courtesy.”
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® TM Trademarks of AIR MILES® International Trading B.V. Used under license by LoyaltyOne, Inc. and Winmar Franchise Corp.
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A prospective husband in a book store “Do you have a book 
called, ‘Husband – the Master of the House’?

Sales Girl: “Sir, Fiction and Comics are on the 1st floor”.

Nothing makes a person 
more productive than 
the last minute.
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Wife: I wish I were a 
newspaper so I’d be in 
your hands all day.

Husband: I too wish that 
you were a newspaper so 
I could have a new one 
every day!

Husband to wife – Today is a fine day. Next day he says: Today 
is a fine day. Again next day, he says same thing – today is a 
fine day. Finally after a week, the wife asks her husband – since 
last week, you are saying “today is a fine day”. I am fed up. 
What’s the matter?

Husband: Last week when we had an argument, you said, “I will 
leave you one fine day.” I was just trying to remind you……”
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SAVE THE DATE!
Friday February 19, 2016
OIAA GB Curling
Barrie Curling Club
175 Essa Rd, Barrie

We are once again organizing our 3rd Annual 
Insurance Ski Day, to be held at Craigleith Ski Club 

in Blue Mountains on January 28, 2016.

If you would like to contribute an item or to 
our prize table, please make arrangements 
with either Brian Edwards or Greg Doerr.  
As always, we welcome gently used winter 
clothing to be donated to an out of the cold 
program.  More details will follow shortly.

Greg Doerr
Doerr Claims Services Inc.
92 Caplan Ave., Suite 114
Barrie, ON  L4N 0Z7
Tel. 705-719-7983
Greg@doerrclaims.com

Brian Edwards
Krause Edwards Insurance 
92 Caplan Ave., Suite 607
Barrie, ON  L4N 0Z7
705-719-4198
bedwards@krauseedwards.com 

SAVE THE DATE!
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A bookseller conducting a market survey asked 
a woman – “Which book has helped you most 
in your life?”

The woman replied – “My husband’s cheque 
book!!”
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Snap shots from last meeting
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140 Silverdale Drive
Huntsville, Ontario P1H 2J2

acormier@cormieradjusting.com

Tel: (705) 789-2332
Fax: (705) 789-2766
Res: (705) 789-2684

1-800-461-8476

Al Cormier, President

Peter Carver

Fall Can Sometimes Be Puzzling
Fall Can Sometimes Be Puzzling 
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Carbon Monoxide Detectors 

Now It’s The Law
In a previous issue of this newsletter, we wrote that in November 2013, the Ontario Government 
passed Bill 18, the Hawkins-Gignac Act, requiring certain residential homes to have at least one 
carbon monoxide (CO) detector.  Bill 18 is the unfortunate result of the deaths of the Hawkins 
family in Woodstock, who passed away due to a build-up of carbon monoxide gas from a blocked 
gas fireplace chimney.

Homes or apartments built before August 26, 2011, which is when the Ontario Building Code was 
amended, do not have hard-wired CO detectors – new home construction requires it.  Under the 
new Act, pre-August 2011 apartments and homes that have a gas appliance (stove, washer, dryer, 
furnace), or an attached garage, are required to have a battery-operated / plug-in CO detector.

Enforcement will be by the local fire departments, under the Fire Prevention and Protection Act.

April 15, 2015 - Now It’s the Law
The Law will now be enforced in single family homes and multi-family homes with no more than six 
separate units starting April 15, 2015.  All homes with fuel burning appliances or an attached garage 
must have alarms located adjacent to any sleeping area.  Change the battery semi-annually when 
the clocks change with Daylight Savings Time.
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We are anticipating an exciting year for 
our OIAA chapter & hope you’ll join us!

It is you and your Company that makes our Chapter a success & we are appreciative of your 
past support - we wouldn’t be able to do it without you.

On behalf of the entire Executive & Social Committee, thank you again. Your generous 
support has allowed us to run a great Chapter including the recent success of our Provincial 
Conference at Deerhurst (co-hosted with Northern Chapter).

We will be providing some interesting seminars and events this 2015-2016 term. Please see 
our website for upcoming information and advertising.

SOCIAL MEMBERSHIP 
(non-adjusters)

The yearly cost for social membership is $40.00 (inclusive of HST).
This cost includes the Newsletter as well as a link of your Website at: www.oiaagb.com. 

Any suggestions to improve our website are always welcome.

You and your staff also receive a reduced rate at monthly meetings, which include an 
informative session, a hot dinner & time to socialize with other industry members.

ADVERTISING
Several advertising options are available. Our Newsletter is published 9 times 

throughout the year. The cost to advertise for the 2015-2016 term 
(issued monthly September 2015 - June 2016) is:

Black & White Ad	 	 Colour Ad 
Business Card	 $100.00, plus HST	 Business Card	 $150.00, plus HST
Double Business Card	 $170.00, plus HST	 Double Business Card	 $250.00, plus HST
Half Page	 $300.00, plus HST	 Half Page	 $450.00, plus HST
Full Page	 $500.00, plus HST	 Full Page	 $750.00, plus HST

Your advertisement must be in a eps or pdf format.

Artwork should be sent to our newsletter editor: 
Helene HTowsley@hbgrpins.com & Peter pcarver@puroclean.ca

specifying the size of the ad and stipulating colour or b/w.
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COMPANY NAME/LOCATION:___________________________________________________________________

Company name:_ _______________________________________________________________________________

Contact name:_ _________________________________________________________________________________

Address:_ _______________________________________________________________________________________

Phone:__________________________________________________________________________________________

email(s}:_________________________________________________________________________________________

(Please provide ALL email addresses within your company that you would like to receive our notices)

Currently a social member of Georgian Bay OIAA?	  YES /  NO
Our contact information is the same?	  YES /  NO
I have “ICS” delivery to my office:	  YES /  NO
I have more than one office location & require duplicate Newsletters	  YES /  NO

# of offices & addresses:________________________________________________________________________

CHECK APPLICABLE BOX(S}:	  Advertising (check off choice below)	 $___________

	  HST on advertising	 $___________

	  Social membership (includes HST)	 $    40.00
	 TOTAL PAID (cheque attached):	 $__________
000
Business Card Size ad:	  BLACK & WHITE: $100.00, plus HST
	  COLOUR: $150.00, plus HST

Double Business Card ad:	  BLACK & WHITE: $170.00, plus HST
	  COLOUR: $250.00, plus HST

Half Page ad:	  BLACK & WHITE: $300.00, plus HST
	  COLOUR: $450.00, plus HST

Full Page ad:	  BLACK & WHITE: $500.00, plus HST
	  COLOUR: $750.00, plus HST

PLEASE submit this page & cheque payable to “OIAA Georgian Bay Chapter” to:

Sheri Turner, Doerr Claims, 92 Caplan Avenue, Suite 114 Barrie, ON L4N 9J2

Please be advised that if there is an issue with your artwork, you will be 
contacted by our Newsletter editor, Helene HTowsley@hbgrpins.com 

& Peter pcarver@puroclean.ca for further details.

Thank you again for your support & hope to see you at our events!
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Laura Schick

Winner of President 

Challenge

Michele MacTavish

Winner of 50/50 Draw Leslie GuerettePresident

Sophia
Speaker Eric

Speaker

Michael
Speaker

Someone asked an old man: “Even after 70 years, you still call your wife – Darling, 
Honey, Luv.  What’s the secret?

Old man: I forgot her name and I’m scared to ask her.
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Ice Dams – Several quick fixes but only one cure
An Ice Dam is a hump of ice that forms at 
the edge of a roof under certain wintertime 
conditions. An ice dam can damage both your 
roof and the inside of your home. It will put 
gutters and downspouts at risk too.

Ice Damings are a common in this area. There 
are several things you can do to avoid getting 
an ice dam or to reduce the risk of damage 
after one has formed, but there’s really only one 
cure: a combination of better sealing, insulation, 
and venting in the attic and eaves. 

HOW DO ICE DAMS FORM?
An ice dam forms when the roof over the attic 
gets warm enough to melt the underside of the 
layer of snow on the roof. The water trickles 
down between the layer of snow and the 
shingles until it reaches the eave of the roof, 
which stays cold because it extends beyond 
the side of the house. There, the water freezes, 
gradually growing into a mound of ice. 

The flatter the pitch of the roof, the easier it is 
for an ice dam to get a grip. Gutters at the eaves 
can also trap snow and ice. If snow and ice build 
up high enough in the gutter, it can provide a 
foundation for an ice dam. 

WHAT DAMAGE DO ICE DAMS CAUSE?
When an ice dam gets big enough, melted 
water backs up behind it and seeps underneath 
the shingles. Eventually, it will drip into the 
insulation and down into the ceilings and 
exterior walls beneath the eave, ruining drywall, 
insulation, flooring and paint. If the ice dam 
breaks free, it can pull shingles and gutters off 
with it, and it will damage anything it falls on: 
shrubs, windowsills, cars, pets, and people. If 
the roof sheathing stays wet, it can form mildew 
and start to rot.

HOW CAN YOU DEAL WITH AN ICE DAM?
There are two avenues of attack: dealing with an 
existing ice dam and preventing one in the first 
place. 

DEALING WITH EXISTING ICE DAMS:

1.	 Remove the ice dam by breaking it free in 
small chucks. Do NOT use an ax or other 
sharp tool! You’ll cut through the shingles. 
Instead, tap lightly with a blunt mallet. This 
is slow, dangerous work, so hire someone 
experienced at roofing. Even if you do it 
safely, the chunks of ice can take pieces of 
shingle with them. 

2.	 Clear out Eavestrough and downspouts. 
Again, this is ladder work and an easy way to 
damage either plastic or metal Eavestrough 
and spouts. 

3.	 Melt troughs through the ice dam with 
calcium chloride ice melter. Do NOT use rock 
salt! It will damage paint, metals, and plants 
beneath the eave and wherever the salty 
water drains. A good trough-maker is a tube 
of cloth (a leg from an old pair of panty hose 
works well). Fill it with calcium chloride, tie 
off the top, and lay it vertically across the ice 
dam. It will slowly melt its way down through 
the dam, clearing a path for the underlying 
water to flow free. 
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PREVENTING ICE DAMS
 You can scrape snow from the roof whenever it 
falls, using a snow rake from below or a broom 
or plastic shovel from above. BE CAREFUL: The 
first method can bury you in snow, while the 
second can send you slipping off the roof. Hire 
someone who knows how to use a safety line. 
You can replace your shingle roof with standing 
seam or other metal roof. Or you can replace 
the bottom three feet or so of your shingle roof 
with a wide metal drip edge. Whatever you 
do, install a water-repellant membrane under 
any new roofing. NOTE: If your roof is not very 
steep, an ice dam can still form on metal roofing 
and drip edges. 

THE CURE
 All of these methods treat the symptoms, not 
the underlying problem, which is the warm roof, 
caused by poor insulation and venting of the 
space under the roof. We have found that the 
only way to cure an ice dam – and prevent one 
in the first place – is to: 

1.	 Seal all points where warm air leaks from 
the living space into the spaces immediately 
below the roof sheathing. 

2.	 Insulate the living space well enough to 
prevent conduction and convection of heat 
through the ceiling. 

3.	 Vent the space between the insulation and 
the roof sheathing, so any heat that does 
leak through is carried away. 

Geoff Powell - Supervisor
Mary Jean Finley - BI Adjuster
Stephanie Collins - District Manager

Winners of Cooperators Halloween Carving Contest
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Friday December 4th, 2015
OIAA GB Christmas Party

Barrie Country Club
635 St. Vincent St. N, Midhurst

Event Calendar

Word Jumble Answers OIAA Newsletter Editors

 Peter Carver
pcarver@puroclean.ca

Helene Towsley
HTowsley@hbgrpins.com

Larry’s barn burned down and his wife, Susan, called the insurance company. Susan told the 
insurance company, “We had that barn insured for fifty thousand and I want my money.” The 
agent replied, “Whoa there, just a minute, Susan. Insurance doesn’t work quite like that. We will 
ascertain the value of what was insured and provide you with a new one of comparable worth.” 
There was a long pause before Susan replied, “Then I’d like to cancel the policy on my husband.”



Page 31
November 2015

Issue #2
Georgian Bay Chapter

www.oiaagb.com

Arcon Forensic Engineers
Carroll Heyd Chown LLP
Construction Workplace Safety Training 
Cormier Adjusting Ltd.
Doerr Claims Services Inc.
First General Services (Huronia) Ltd.
Georgian Commercial Laundry
GR South 
Industrial Park Collision 
I-Tech 
Jenish Forensic Engineering 
Larrek Investigations  (Barrie) 
Muskoka Lakes Propane
Paul’s Restoration
PDS Simcoe 
Puro Clean Property Restoration
R & F  Construction DKI 
Rainbow Int’l Restoration/ Simcoe County
Relectronic-Remech Inc
Restorations By Rodgers
Risk Management Inc 
Royston Restorations/The Royston Group 
Service Master - Midland/Orillia
Service One
Strone   
Winmar - Barrie/Orillia
Winmar Georgian Bay Muskoka
Xpera Risk Mitigation & Investigation 

List of Advertisers
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